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In the contemporary world, with the active development of market relations one of the main tasks assigned to
companies manufacturers (goods and services), is to attract and retain customers, with minimum funds spent. One of
the most effective measures to increase the ultimate profit is to increase repeat sales to both customers: existing and
new. The article discusses the concept of the index of customer loyalty as a means to improve the profitability of the
enterprise. Describes the department dealing with the analysis of the index of customer loyalty, development, control,
and obtain feedback from measures to improve customer loyalty and the adjustment of both internal and external
processes of the company. Showed financial result of the activities of the department to work with clients in the
automotive business of the city of Tyumen.
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B paGote mnpejuiaraercsi pelieHue akTyalbHOU 3a/1a4y 110 CO3AaHUI0 MH(OPMAIIMOHHON CPebl U METONOB IOJI-
JICP’KKH MPUHATHS PelIeHui 0 BEIOOpe 00pa3oBaTeNbHBIX MIPOrpaMM, 00eCHeUnBaoIeil HHCTPYMEHTAMH MPHHATHS
pelIeHNH 3aMHTEPECOBAHHBIX B 3TOM BBIOOpE CyOBEKTOB: MHAMBHUIYYMa U YUeOHBIX 3aBeJeHui. [IpeaokeHa opuru-
HaJIbHAs CXeMa Ipolecca MOAAEPKKH IPHHATHS PEIeHN 0 BBIOOpe 00pa3oBaTenbHOi TporpaMmel. Pazpaborano ma-
TeMaTu4eckoe obecredeHne Ul OLEHKH, PAH)KMPOBAHUS U 1O00pa 00pa30BaTENbHBIX IPOrPaMM Ha PbIHKE 00pa3o-
BAaTEJIBHBIX YCIIYT, HCXO/SI N3 TPeOyeMbIX HHIUBUIYyMYy KOMIICTEHIIUH, IIEIeBBIX OPUEHTHPOB ITOIYISHHUS Ipodeccun
U TIOCTPOSHHUS Kapbepbl MHIMBHAYYMa. [IprMeHseTcss HHTerpaibHas MOJEb OLEHKH 00pa30BaTelbHOI MpOrpaMMmel
Ha OCHOBE HEUCTKUX MHOXECTB. B pesynbrare paspaborana nHpopMamoHHast CHCTEMa TOJICP>KKI BEIOOpA HHANBH-
JyyMOM 00pa30oBaTesbHBIX POrpaMM, peanu3yromas QyHKINU: yueT y4eOHbIX 3aBe/IeHUI; yueT KOMIICTeHIN; ydeT
00pa30BaTeIbHBIX MPOTPaMM; OIIeHKa 00pa30BaTeNIBHBIX IPOTPaMM; MO00p 00pa30BaTENbHOM MPOTrpaMMBI IS A0H-
TYpHEHTA.
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We have proposed the solution of an actual task on creation of the information environment and methods of
support of decision-making on a choice of the educational programs, which is providing by instruments of decision-
making of the subjects interested in this choice: individual and educational institutions. The original scheme of process
of support of decision-making on a choice of an educational program is offered. The software is developed for an
assessment, ranging and selection of educational programs in the market of educational services, proceeding from
competences demanded to an individual, target reference points of receiving a profession and creation of career of an
individual. The integrated model of an assessment of an educational program on the basis of fuzzy sets is applied. As
a result the information system of support of the choice of educational programs by the individual is developed. The
information system is realizing such functions as: accounting of educational institutions; accounting of competences;
accounting of educational programs; assessment of educational programs; selection of an educational program for the
entrant.
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B nacrosimee BpeMst MUPOBBIE TEHJEHIIMN B Pa3BUTUU TPAHCHOPTHOTO PHIHKA HAMPABIECHBI HA MOBBIIMICHUE
KOHKYPEHTOCIIOCOOHOCTH TPAHCIIOPTA ITyTeM MHTETPAIlMH BCEX 2IEMEHTOB U CyOBEKTOB IIePEeBO30YHOTO MpOIec-
ca TPaHCIOPTHOHM oTpacnu. TpaHCIOPTHBIM PBIHOK POCCHMCKUX PETHMOHOB OTAMYAeTCs HecOaTaHCUPOBAHHBIM
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